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Translation 

 

8 November 2019 

Subject:  Report on the Company’s Financial Performance for Quarter 3/2019 

To:  President of the Stock Exchange of Thailand 

  

Siam Makro Public Company Limited (“the Company”) would like to announce the financial 
performance of the Company and its subsidiaries for the third Quarter of 2019 ended 
September 30, 2019 which has been reviewed by the Certified Public Accountant as follows; 

Summary of Consolidated Financial Results 

  Q3/19 Q3/18 
YoY 
(+)/(-) 

9M/19 9M/18 
YoY 
(+)/(-) 

Sales million Baht 49,856 45,950   +3,906  151,550 138,489 +13,061  

Total revenues million Baht 50,986 46,928 +4,058 154,794 141,642 +13,152 

Gross profit million Baht 5,280 4,730 +550 15,123 13,770  +1,353  

EBITDA million Baht 2,676 2,442 +234 7,529 7,308 +221 

Net profit million Baht 1,483 1,357 +126 4,186 4,098 +88 

Earnings per share Baht per share 0.31 0.28 +0.03 0.87 0.85 +0.02 

No. of stores - Thailand  stores 132 125 +7 132 125 +7 

No. of stores - International stores 7* 3* +4 7* 3* +4 
** Including Cash & Carry and Food Services Business  

Revenues 

In the third quarter of 2019, the Company’s consolidated sales were Baht 49,856 million, 
increased by Baht 3,906 million or 8.5% from the same period of last year. This was primarily 
owing to 1) an increase in Makro’s sales in Thailand due to new stores which have been 
operated since the fourth quarter of 2018, while the same-store sales growth (SSSG) was at 
5.5%, and also a result of higher demand for soft drink before price adjustment from increasing 
sugar tax on soft drinks, and 2) sales from Makro’s stores in overseas, whereby in this quarter, 
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there were 4 stores increasing compared with the same period last year, i.e. 1 store opened in 
Cambodia, 2 stores in India and 1 store in China, resulting in significant sales increase in 
overseas.  

In this quarter, there were 3 newly opened stores in Thailand, including 2 Makro Foodservice 
stores, which are 1) Makro Foodservice Lat Krabang, the first digital store of modern wholesale 
business in Thailand and 2) Makro Foodservice Nathong Charoen, and 1 Eco Plus Store, 
namely Makro Bo Win. For Makro International business, there was a new store opened in 
China which is Makro Foodservice Huadu Yingbin. As a result, at the end of Q3/2019, the 
Company and its subsidiaries have 139 stores (including all formats in Thailand and overseas), 
comprising 1) 132 stores in Thailand: 79 Makro stores, 27 Makro Foodservice stores, 14 Eco 
Plus stores, 5 Makro Food shops and 7 Siam Frozen shops; 2) 6 stores in overseas: 2 stores 
in Cambodia, 3 stores in India and 1 store in China, with total sales area under 1) and 2) of 
782,184 square meters; and 3) 1 restaurant with small retail shop of Foodservice APME in UAE.  

Aggregating with Baht 929 million and Baht 201 million from revenue from rendering of services 
and other income, respectively, the Company and its subsidiaries registered total income at 
Baht 50,986 million, increased by Baht 4,058 million or 8.6% from the same period of prior 
year.  

Distribution Costs and Administrative Expenses 

For the third quarter of 2019, the Company’s consolidated distribution costs and administrative 
expenses totaled Baht 4,429 million or equivalent to 8.7% of total revenue, surged by Baht 516 
million or 13.2% from same quarter last year. This was derived from an increase in distribution 
costs by 9.1% from the same period last year, resulting from the 7 new stores opened since 
the fourth quarter of 2018. In addition, administrative expenses grew by 26.0% mainly due to 
the increase in personnel-related expenses including the additional accrued retirement 
expenses in accordance with the Labour Protection Act (No.7) B.E. 2562, amortization of 
computer software expenses, as well as pre-operating expenses arising from business 
expansion in China and Myanmar. 
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Net Profit 

In Q3/2019, the Company’s consolidated profit before finance costs and income tax expense 
was Baht 1,981 million, grew by Baht 186 million or 10.4% compared to the same quarter last 
year. This was mainly due to increase in sales and gross margin of Makro business in Thailand 
and foodservice business. After offsetting with finance costs of Baht 80 million, decreased by 
6.7% from the same period of previous year, as well as income tax of Baht 431 million, the 
Company and its subsidiaries registered net profit of Baht 1,483 million or Baht 0.31 per share, 
increased by 9.2% from the same quarter last year.  

For the nine-month period of 2019, the Company and its subsidiaries had the total revenue of 
Baht 154,794 million and distribution costs and administrative expenses were at Baht 12,860 
million. After the deduction of finance costs of Baht 232 million and income tax of Baht 1,145 
million, the Company and its subsidiaries had net profit of Baht 4,186 million or equivalent to 
Baht 0.87 per share, increased by 2.1% compared to the same period of the previous year.  

Please be informed accordingly. 

 

Yours faithfully, 
Siam Makro Public Company Limited 

----------------------------------------------- 

(Saowaluck Thithapant) 
Group Chief Financial Officer - Siam Makro 
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